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visitor survey
19.950 registered trade visitors



origin
      of visitors

attendance trend
       visitors
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45,70 Moskow

8,73 Central

7,73 Moskow area

7,44 Volga

5,87 CIS

4,08 South

3,52 Sibirian

3,51 St. Petersburg

3,31 Northern-West

2,65 Ural

2,55 North-Caucasian

2,32 FarEast

1,54 Abroad

1,07 Crimea

numbers in %



position 
of visitors

type of
   company
presented by visitors

product groups 
     of interest 
multiple answers possible

maternity

kids bodywear

babywear

wedding

kids designer top fashion

teen fashion

kids shoes

sportswear

premium

plus size

bodywear

evening wear

shoes

designer

leather wear, furs

kids

accessories

young fashion, casual, jeans

menswear

women’s wear

1,57

1,57

1,57

2,08

2,27

2,96

3,10

4,45

5,33

7,13

7,32

8,24

8,89

9,59

9,96

12,37

17,42

18,76

36,13

75,54

professional buyer
4,23 

student
0,49

branch manager
4,59

designer
5,26

divisional and 
purchasing 
manager
6,77

sales personal
12,70

CEO, COO
18,94

owner 
44,21 

other
11,01

main branch
10,63

branch
11,08

group
3,33

holding
1,17

head office
73,96

numbers in %

numbers in %



type of operation 
presented

multiple answers possible

other

purchasing association

concept store

commercial agent

department store

pre-supplier

full range supplier

designer

shopping mall

mail order company

manufacturer

wholesaler, export

chainstore

specialized store

boutique

8,24

0,24

0,57

0,62

1,49

2,11

2,54

2,83

5,13

5,56

7,24

7,95

14,14

27,79

29,28

price
   segments
multiple answers possible

high
24,78

low
30,23

exclusive
6,40

medium
71,10

www.cpm-moscow.com numbers in %

numbers in %


