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vISITor Survey
22.600 registered trade visitors



attendance trend  
                     visitors

origin of visitors

numbers in %
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46,52 Moscow

10,13  central

7,75 volga

7,47 Moscow area

5,06 cis

4,31  south

3,72  northern-West 

3,50  sibirian

3,42  st. Petersburg

2,62  Ural

2,51  fareast

2,05  north-caucasian

0,93  abroad



Position
of visitors

tyPe of coMPany
Presented by visitors

numbers in %

ProdUct groUPs of interest MUltiPle ansWers 
Possible

numbers in %

numbers in %

2,45  evening wear

2,71 plus size

2,88  leatherwear, furs

4,00  designer

5,72  young fashion, casual, Jeans

9,76  kids

9,84  accessories

17,96  shoes

60,72  menswear

84,14  women’s wear

0,39  maternity

0,60  wedding

0,69  babywear

0,95 kids shoes

1,03  kids designer top fashion

1,03  kids bodywear

1,38  sportswear

1,68  teen fashion

1,98 premium

2,28  bodywear

main branch
2,58

group
0,95

holding
0,56

professional 
buyer
2,53

designer
2,19branch 

manager
2,92

other
4,38

divisional  
and purchasing 
manager
5,03

sales personal
15,12

ceo, coo
22,16

owner 
48,28

student
0,69

branch
2,41

head office
93,59



numbers in %

tyPe of oPeration 
Presented 

MUltiPle ansWers 
Possible

Price
      segMents
MUltiPle ansWers Possible

numbers in %

high
9,75

medium
29,34

exclusive
3,09

low
75,90

3,48  other

0,17  purchasing association

0,39  concept store

0,43  department store

0,56  commercial agent

0,99  designer

1,03  pre-supplier

1,07  full range supplier

1,93  mail order company

2,23  shopping mall

3,48  wholesaler, export

4,51  manufacturer

5,54  chainstore

14,77  boutique

65,74  specialized store


