International Fashion Trade Show
Moscow

VISITOR SURVEY

22.600 registered trade visitors

www.Ccpm-moscow.com
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46,52 Moscow 3,50 Sibirian

10,13 Central 3,42 St. Petersburg

7,75 Volga 2,62 Ural

7,47 Moscow area 2,51 Fareast

5,06 CIS 2,05 North-Caucasian

0,93 Abroad

4,31 South

numbers in % 3,72 Northern-West



PRODUCT GROUPS OF INTEREST sz

POSSIBLE

84,14 women’s wear 2,28 bodywear

60,72 menswear 1,98 premium

17,96 shoes 1,68 teen fashion

9,84 accessories

9,76 kids

1,38 sportswear
1,03 kids bodywear
5,72 Young Fashion, Casual, Jeans 1,03 kids designer top fashion
0,95 kids shoes

0,69 babywear

0,60 wedding

4,00 designer
2,88 leatherwear, furs

2,71 plussize

numbers in % 2,45 evening wear

0,39 maternity

POSITION TYPE OF COMPANY

OF VISITORS PRESENTED BY VISITORS
professional designer branch group holding
branch buyer 2,19 student 2,41 0,95 0,56
manager 2,53 0,69 main branch
2,92 2,58
other ’

4,38
divisional
and purchasing
manager
5,03

sales personal
15,12
CEO, COO
numbers in % 22,16

owner
48,28

head office
93,59

numbers in %



numbers in %

specialized store
boutique
chainstore
manufacturer
wholesaler, export
shopping mall

mail order company
full range supplier
pre-supplier
designer
commercial agent
department store
concept store
purchasing association

other

high

medium

numbers in %

exclusive

low



